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It is certain that the beer industry is one of the largest moneymaking industries in the U.S., and as such beer producers incur a lot of expenditures in advertising in order for them to dominate the world of beer. Given that the beer industry is so lucrative and TV commercials for beer are so fruitful, a lot of deliberations on commercial content regarding topics of gender and beer have greatly surfaced. 
Bud Light Commercial Ad
On June 16 2016, Bud Light released a new commercial by Amy Schumer and Seth Rogen. The two spokespeople tackled the well-documented topic regarding the gap in wages between men and women including the “pink tax; “the higher prices corporations and firms seem to charge for consumer products advertised towards men than those aimed at women (BudLight, 2016). 
In this Tv commercial the two spokespeople emphatically concur that unequal pay is "wrong," however, Rogen is heedless of the higher prices women pay for the same goods. The explanation offered by Schumer on regarding this “pink tax” issue compels him to call his mom. It is in this juncture that Schumer says it directly to the camera, "Bud Light costs the same whether you're a dude or a lady," while in the background Rogen is heard ranting about gender injustice over the phone.
Analysis of Bud Light's Commercial Ad
The Bud Light commercial addresses gender wage gap in respect to the 2016 general election cycle; in which the latest U.S. Census report highlighted that women on full-time basis make about 79 cents to every man's dollar (BudLight, 2016). Consequently, the topic of premiums paid by women on feminine-targeted products has been less widely discussed. In this commercial ad, it is probably that Rogen's role is to represent that audience or viewers who might not beware not with the issue. Despite, the commercial ad being seemingly controversial especially given that Bud Light is a corporation, the beer brand’s advocate on behalf of gender pay equality in 2016 is a national substantial stance. In a nutshell, Bud Light’s commercial add shines a light on under-acknowledged facets of systemic sexism in regards to pay and “pink-tax,” while taking advantage of this topic to commercialize its brand. 
In a wider perspective, it can be established that Bud Light the premiered “equal pay” ads align with the corporation’s designation of women as a target market. Interestingly, the company’s public stance on gender equality matter, given that the company is less eager to discuss the potential gender issues in its own entity. It is unclear whether the beer giant’s budget emphasizes equal pay or whether there is equal gender composition on its workforce.
Subsequently, when companies engage in gender equality, it ensures diverse perspectives in its business, additionally; equal pay for equal work is substantial for ensuring workforce strength. Despite, the certainty that companies may not be effective in ensuring gender equality, its stringent court sues have proved otherwise. For instance, on the company's influential 20-person strategy committee, two women, including Katz, learned that they were the lowest-paid members, they did lose their gender-discrimination suit in 2014 (BudLight, 2016). The jury members closed the case on the grounds that the evidence presented was not enough to single out the gender, given that the company presented that the women were always treated and compensated fairly during their years of employment. Also, in 2015, the company faced a lot of criticism on gender perspectives, particularly when Bud Light bottles were sold with a slogan “The perfect beer for removing 'no' from your vocabulary for the night.” This slogan drew a gender breakdown on the aspect of “sexual assault" because it generally draws a picture that beer may be a cue used by men in their social environment to process sexual intent. This association of men with alcohol suggests sexual intent could have impending implications for advertising, shows gender demeanour toward women.
Contemporary society and its relationship to beer
In contemporary society, many consumers associate beer and manliness (manliness). By employing critical discourse analysis and feminist standpoint theory, it’s certain that Bud light commercial portrayals reflect the aspect of gender equality on workforce remuneration including gender-directed advertisements.  The company strategically used the commercial advert to spark interest and debate on gender equality on the aspect of pay because the topic compels realistic representations of the gender gap, whilst serving as a positive way to grab the consumer’s attention on how their beers are significant for both men and women. Based on the case study, the advocacy landscapes have changed in the current society, given that it is not only lobby groups and humanitarian societies that advocate on gender equalities, but also individual corporations. However, to assert that Bud Light’s awareness on gender “pay gap” as used in its commercial beer marketing would essentially improve the treatment of both male and female employees in the workforce industry depends first on its efforts on the same.  Finally, Bud Light’s commercial ads reflect how beer companies are making an effort in addressing various negative aspects of the beer industry by employing gender equality measures in order to attain a moral high ground. 
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